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The purposes of this research were to develop a knowledge sharing in blended training model based on team learning to 

develop a marketing innovations and knowledge sharing behaviors for life insurance personnel. This research used research and 

development method. It was divided into five phases: 1) study life insurance personnel opinions, knowledge sharing, team learning 

and blended training by a questionnaire. The sample is one hundred and thirty three life insurance personnel who are responsible of 

marketing area in 2010 by purposive sampling technique ; 2) create a knowledge sharing in blended training model by analysis and 

synthesis a related principle and theory ;3)  study seven experts’ opinions in knowledge management and team learning , blended 

training and life insurance organization  on components and process of a knowledge sharing in blended training model ; 4) try out a 

model with 16 life insurance personnel  who are responsible of marketing. They were divided into four groups with four members; and 

4) validate a knowledge sharing in blended training model by five experts. 

The results were as follows: This model comprises two main parts: component and procedures.1.The components of the 

knowledge sharing in blended training model: included four aspects; (1) people, (2) the information technology, (3) the organization 

culture, (4) the evaluation. The trainees were divided into four persons per team learning group in order to share a tacit and explicit 

knowledge by face to face and e training with ICT for distribution and transfer knowledge. The e training supported a communication 

and database for marketing innovations according to steps of blended training model based on team learning.  2. The procedures 

were training on network via e training system and training in meeting room on three training development steps: (1) orientation (2) 

knowledge sharing in blended  training  based on team learning activities were: 1) specifying a knowledge identification requirement  

; presenting a requirement knowledge , selecting  a requirement knowledge , concluding requirement knowledge. 2) building a 

knowledge creation team was done by setting member into group,  establishing a team leader, defining a role for leader, members, 

define rule, agreement, manners. 3) acquisition a knowledge via e training was done by brainstorming with team, discussion between 

group, improve a idea with expert.  4) sharing a knowledge by face to face was done by brainstorming with team, discussing between 

group and improving an idea with expert. 5) building a marketing innovation project  via e training  were  brainstorming with team, 

discussion between group, improve a idea with expert.  6) evaluate a marketing innovation project  brain storming with team was 

conducted discussing between group, improving an idea with expert.  (3) training summary was the  conclusion of  the whole 

process, marketing innovation project  evaluation , and the evaluation of knowledge sharing behaviors themselves. From the try out 

model it was found that the samples evaluated knowledge sharing behaviors themselves. The posttest score were significantly higher 

than knowledge sharing behaviors themselves pretest scores at the .05 level. The quality of marketing innovation was good.               
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