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52602331 : MAJOR : ENTERPRENEURE
KEY WORDS : SERVICE SELECTION / HEALTH CHECK UP / BNAPHAEO HOSPITAL
(PUBLIC ORGANIZATION)

SIRICHAI BUDEESEE : THE INFLUENCE FACTORS OF USING HEALTH
CHECK UP SERVICE AT BANPHAEO WELLNESS CENTER, BANPHAEO HOSPITAL
(PUBLIC ORGANIZATION). INDIPENDENT STUDY ADVISOR : ASST. PROF. PRASOPCHAI
PASUNON. 111 pp.

The objectives of this research, namely the study of factor affected selection of
medical check at good health center, Banphaeo Hospital (Public Organization) by collection of
data from specific sampling of users, who are coming for medical check at good health
center, Banphaeo Hospital (Public Organization), Samut Sakhon Province, the random of
specific sampling, the number of 334 people. Instrument used for the research, namely
guestionnaire, data analysis by SPSS computer program. Statistics used for data analysis,
namely frequency, percentage, average, diversion standard, t-test, F-test, LSD and
correlation coefficient, statistical significance at the level of 0.05. The results of research are
found as:-

1. Majority of users are male at the age between 41-50 years, marital status as
married, educational level of bachelor degree, occupation as employee of state enterprise,
average income as 10,000-20,000 bahts per month. Majority of expenditure per month is
between 20,000-30,000 bahts, entitlement of right for reimbursement of medical cost, majority
of payment method on medical cost is by cash and majority of users are residing at Banphaeo
District Area.

2. Factor affected the selection of medical check at good health center, Banphaeo
Hospital (Public Organization). According to service marketing factor, users are significantly
aimed at the consideration of all 7 factors at a high level in the following sequences:-

1.In the area of quality or benefit derived from physical service (X =3.92 S.D. = 0.58)
2. In the area of product and service (X =3.88 S.D. = 0.63) 3.'In the area of process of service
(X '=3.82 S.D. = 0.62) 4. In the area of personnel providing service (X =3.80 S.D. = 0.60) 5. In the
area of price (X =3.79 S.D. = 0.65) 6. In the area of place or way of service (X =3.73 S.D. = 0.70)
and 7. In the area of promotion for providing of service unit (X =3.72 S.D. = 0.64)

3. Factor of quality and development of hospital quality, users are significantly
aimed at the consideration of all 7 factors at a high level in the following sequences:-

1. In the area of medical treatment for patient (X =3.93 S.D. = 0.52) 2. In the area
of patient entitlement and organizational moral (X =3.91 S.D. = 0.47) 3. In the area of
treatment standard and professional morals (X =3.90 S.D. = 0.48) 4. In the area of intention
for development of hospital quality (X =3.84 S.D. =0.56) 5. In the area of process of quality
(X =3.82 S.D. = 0.41) 6. In the area of resources and management ( X =3.81 S.D. = 0.49)

4. Analysis on data of individual users, who are coming for medical check at good
health center, Banphaeo Hospital (Public Organization). It is found that age, sex, occupation,
marital status from different selections of medical check are not different, in the part of
education level, income per month, monthly expenditure, entittement of medical cost, method
for payment of medical cost, treatment and place of residence, which are different, having the
selection for use of medical check are different at significant level of 0.05

5. Test on relation between quality and development of hospital quality, it is found
that in the area of intention for hospital development and factor on marketing service in the
area of product and service is the most relation. The relation between quality and development
of hospital quality, in the area of standard treatment and professional morals with factor on
marketing service in the area of price is the least relation.
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