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53602728: MAJOR : ENTREPRENEURSHIP
KEY WORDS: RELATIONSHIP/ MEDIA EXPOSURE/ ATTITUDES/ ADVERTISING/
KASIKORN BANK

PUTTICHA NAIYANANONT: THE STUDY OF RELATIONSHIP BETWEEN
MEDIA EXPOSURE AND ATTITUDES TOWARD PRODUCT ADVERTISING MEDIA OF
KASIKORN BANK'S EXPRESS CASH LOAN OF CONSUMERS IN KABINBURI DISTRICT,
PRACHINBURI PROVINCE. THESIS ADVISOR: TANINRAT RATTANAPONGPINYO, Ph.D.
159 pp.

This research had the purposes 1) to study the level of media exposure and
attitudes toward product advertising media of Kasikorn Bank’s Express Cash Lone of
consumers in Kabinburi District, Prachinburi 2) to compare consumers attitudes for Kasikorn
Bank’'s Express Cash Lone classified by consumers status 3) to study the relationships
between media exposure and attitudes toward product advertising media of Kasikorn Bank’s
Express Cash Lone of consumers in Kabinburi District, Prachinburi. The sample group in this
research was consumers living at Kabinburi district, Prachinburi province; their age was
between 22-57 years old. The statistics used for analyzing were frequency, percentage,
mean, standard deviation, T-test, F-test and Pearson coefficient correlation.

The results were found that most sample group was female,53.50%; their age was
between 29-35 years old, 31%; their marriage status, 51.75%; their educational level was the
bachelor degree, 76.50%; they were the employees at the private company, 42.25%; their
salary was 15,001-30,000 baht, 35.50%; the period listening to the media was 18.01-22.00,
34.75%; the types of media were TV., radios, and movies, 39%; most of them had seen the
media at home and the office, 64%. The level of media exposure of Kasikorn Bank’s Express
Cash Lone in general was the medium level. The attitude toward product advertising media of
Kasikorn Bank’s Express Cash Lone in general was the medium level. The difference of
consumers attitudes for Kasikorn Bank’s Express Cash Lone classified by consumers status
was found that the sex, marriage status were not different on the attitude of the media of
Kasikorn Bank’s Express Cash Lone. Age, educational level, career, salary, the period
listening to the information, types of media, and the location finding the media were different
on the attitude of the media of Kasikorn Bank’s Express Cash Lone. The relationships
between media exposure and attitudes toward product advertising media of Kasikorn Bank’s
Express Cash Lone of consumers in Kabinburi District, Prachinburi had the positive relation at
the very high level.

The suggestions for this research were that Kasikorn Bank should develop the
media for customers approaching and understanding more the media, should advertising
continually so that customers can remember the products. The content should emphasize that
customers know the benefit from the products and understand them easily.

Program of Entrepreneurship Graduate School, Silpakorn University
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