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PORNPAK YAEMPHAKA : THE FACTORS AFFECTING THE DECISION
MAKING TO BUY THAI HERBAL PRODUCTS OF THE FACTORY WORKERS IN TUMBON
OM-NOI, AMPHOE KRATUM BAEN SAMUT SAKORN PROVINCE. INDEPENDENT STUDY
ADVISOR : TANINRAT RATTANAPONGPINYQ, Ph.D. 101 pp.

The objective of this research was to study the factors that affect purchasing
decisions of Thai herbal products. The research was done on workers in the factory located in
Tumben Om-noi, Amphoe Kratum Baen, Samut Sakhon Province. This is a quantitative
research. The samples used in this research group are workers in the factory Tumbon Om-
noi, Amphoe Kratum Baen, Samut Sakhon Province. 400 workers were selected to answer
the questicnnaires. SPSS program was used for data processing. Results are as follows

1. A Study of population from all samples were 232 female and 168 male. The
data showed that sample group workers are aged between 20 to 30 years old and highest
education is grade 12 / Vocational. They are also single, and average revenue per month is
between 5001-10000 Baht.

2. The attitudes of sample group showed that they were satisfy with the use of
Thai herbal products such as medicine herbal plants.

3. From the obtain data, marketing mix gave a high level of influence to buyer
decisions of the workers. The priorities of the factors influencing decisions to buy Thai herbs
are as follows, the information of the products itself. Followed by the promotion of market
prices and the distribution channels of products respectively.

4. The study of behavior of using Thai herbs of the workers in Tumbon Om-noi,
Amphoe Kratum Baen, Samut Sakhon Province found that the sample groups of workers buy
Thai herbal product once a month each time they spend 201-250 Baht. The product that is
generally used in daily routine is the most popular product. The resuit also showed that
workers prefer Thai herbal products because they have less chemical substance than
synthetic products. Moreover, pharmacy is the place where workers like to buy Thai herbal
products because there are varieties of products to choose from and it is convenient o buy
from pharmacy. The main focus when buying Thai herbal products is the benefits of the
product. Major channel to receive information about Thai herbai product is from televisions.
And the purpose of use is for personal use.
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