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The purpose of this thesis is to study Prince Paramanujitajinorasa’s Raiyao 
Mahavessantarajataka regarding translation techniques, persuasive communication, and  important  
messages by comparing with Atthakatha version. 

The study found that content of the text is mostly similar to the Atthakatha, only 
some details are different. The Prince adapted his translation for the conformation with the 
composition period and the benefit of message preceptors. The author used four techniques
of translation namely addition, ellipsis, alteration and mixed translation methods. The addition 
for message emphasis is mostly used. The author used three methods of persuasive 
communication namely quantitative presentation, especially repetition and lexical variety, 
comparison and explanation. The translation techniques and persuasive communication used  by 
the Prince convey important messages namely the importance of Prince Vessantara as the 
bodhisattya who intensively aimed at the Bodhijinana, important  parami of  Prince Vessantara, 
varios  righteousness, and  belief in karma. The author drew the readers’ attention on the message 
with the purpose of preserving the Jataka, and persuading the readers’perception so that they would 
follow the righteousness for the peace of society and the country. 
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