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NAMWAH CHOENGCHUMPITHAK: INFLUENCE OF MARKETING COMPETITIVE
POTENTIALS AND EFFECTIVE OF CUSTOMER RESPONSE TO PERFORMANCE OF
PHARMACEUTICAL BUSINESS IN THAILAND. INDEPENDENT STUDY ADVISOR: ASST.
PROF. VIROJ JADESADALUG, Ph.D. 152 pp.

The purposes of this research were aimed to study of marketing competitive
potentials, effective of customer response and performance, to study influence of marketing
competitive potentials to effective of customer response, to study influence of effective of
customer response to performance and influence of marketing competitive potentials to
performance of pharmaceutical business in Thailand

The questionnaires were performing as a research instruments. The 171 samples
of questionnaires were analyzed by using the statistical analysis program (SPSS). The
statistic parameters which were used for this study were Percentage, Mean and Standard
Deviation, Pearson’s product moment correlation coefficient, Multiple regression analysis with
95% significance

The overall results of marketing competitive potentials, effective of customer
response and performance of pharmaceutical business are in the many range. For the result
of influence of marketing competitive potentials to effective of customer response, influence of
effective of customer response to performance and influence of marketing competitive
potentials to performance has a positive influence and that are well agreed in the same
trend.These results will make entrepreneur aware ofmarketing competitive potentials and

effective of customer response activities in order to maintain or increase overall performance.
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