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54601704: MAJOR: PUBLIC AND PRIVATE MANAGEMENT
KEY WORDS: MANAGEMENT POTENTIAL / PERCEPTION OF IMAGE

KUNTIKA VIBOONPIN: THE INFLUENCE OF SIRIRAJ MUSEUM'S MANAGEMENT
POTENTIAL TOWARD IMAGE PERCEPTION OF SIRIRAJ MUSEUM. THESIS ADVISORS:
ASST. PROF VIROJ JADESADALUG, Ph.D. 136 pp.

The Purposes of research were (1) to study the level of customer’s satisfaction
toward Siriraj Museum’s management potential (2) to study the level of customer’s perception
toward Siriraj Museum’s image (3)to study the influence of Siriraj Museum’s management
potential toward image perception of Siriraj Museum. This research study is a quality research
and quantity research. 5 key informants and 385 questionnaires used as research instruments,
which had a reliability level of 0.433-0.597. Statistics used to analyze the data were
percentage, mean, standard deviation (S.D), correlative analysis and hypothesis testing was
performed by multiple regression analysis and interview customer used as a quality research
instruments The research found that:

1. Customer’s satisfaction toward Siriraj Museum’s management potential was
high detailed as follows :physical environment was the highest, technical museum exhibits,
service quality, the ability to create knowledge and publicity techniques was high.

2. Customer’s perception toward Siriraj Museum’s image was high detailed as
follows :organization, personnel and social service activates was high.

3. Siriraj Museum’s management potential has a positive influence on the
perception of Siriraj Museum'’s image detailed as follows: technical museum exhibits (8 = 0.02,
p > 0.05), physical environment (f = 0.24, p < 0.05), service quality (8 = 0.22, p < 0.05), publicity
techniques (B = 0.14, p < 0.05) and the ability to create knowledge. (B = 0.30, p < 0.05)

This research study will be beneficial to management of Siriraj Museum in order to
meet the goal and pertinently solve the flaw in organization management which can lead to

development in the future.

Program of Public and Private Management Graduate School, Silpakorn University
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