56602709: ¥aNgnIUIITTINANATINAA
MRy - MIUINaENS/ NMsasnsdua/ gsiamlesiines

971 NP LWIMNNTRRIUINAENSNTaTIwduAlunaInenIznguves
gsRalesiwesnsdlinu wesiiaes nnaugu. 019158AUSnu Inednus: sa. as.fiving
Avd. 78 nilh.

neiduadsdl fngusrasdiile 1) Tinseifesuuuuuagnagnslunisadiang
auelusanaemznguusalesiinesnsnauau 2) tiauedymuazguassalunisaiians
duinveanesiiesnsnauau 1 unsidewuuilrunin fmedsine1usingnisaliven i
suswdeyalaensduniwalidedn  1ITIATIERdoyanuunIINuIATIEt  laenis
dunwallBednguimsuigniauguInin giieddanisievieuazgnAvesuIENIuIg 15
AU HANNTITENUI mi@?%ﬁuqiﬁaLﬂ/\l@%ﬁwa%mwLﬂu@uﬁ?uimsﬁummmﬁma%’waiiﬁmLﬁu
waslunsdnfiugsie laeldnagndnisairsenuuanssdainumaduresnuiesegn
Fonau lisendeunuy wanidurisuesasouasifiufifnuiundusussmyge Judusn
Snvaifidaauveunlesiinodnriaugu in1saeguuuundnsasiiiuadowasldnudn
ahaassrssansnsaiiuyamlriuaudldsuluiseuguilauiusiuguassauazainse
suflofulgminintuldesnaiurhfiuazutldedisnsy sadsnnadilainnudonis
vowamanznaudusgsidmalanesdwesinugulasuanuiieuudedogiu

TolauaLuEaINNITINE lgdmsugsiaesiaeslunisasramsdudlunain
$ndudesshefiAvuilesfiunannengulasfosianudlatunisiauinisaiiemns
dudniieliiinyseloviuazlfnumuzanivgsitvesnuestazaiunsautsduiugsia
wesiessulugld wavdeiauewurdniuidelaslvdnuilayniwazeuassaluns
ffiugsfadansnsaimsdudlusannanenguiudosdnuiiymussgsinesnangme

a =

TITIAIUADINITVDINAINBEUTIATITINTUINAE NS IFU sEnaUN1TALTUIINYEY

£
= =

wuAun1Indymuazguassaniinduisliainunldlunsuitymuasiawanusulglng
Usednsnmannauy

NANEATUIMNTTIN AU UUAR Ui Inenae uninenaeAauing
A A o o = =

AYTDTDUNANT...ooeceerrecneerecrecrecesniens Unsfinw 2557

a1810%081915INUINYIINGNINUS ..



56602709 : MASTER OF BUSINESS ADMINISTRATION
KEYWORD : STRATEGY DEVELOPMENT / BRANDING / FURNITURE BUSINESS

CHADVA KULJIRATTHA: METHODS OF BRANDING STRATEGY DEVELOPMENT IN
NICHE MARKET OF FURNITURE BUSINESS: CASE STUDY OF KENKOON FURNITURE.
THESIS ADVISOR: ASSOC. PROF. THIRAWAT CHANTUK; Ph.D. 78 pp.

The purposes of this research were as follows. 1) To analyze forms and
branding strategies

in specific market group of KENKOON furniture. 2) To present problems
and obstacles occurred from branding of KENKOON furniture. This study was a
qualitative research that was conducted by used methods of phenomenology
studied and collecting data by in-depth interview. The data was analyzed by
descriptive analysis methods and in-depth interview with the management of
KENKOON Co., Ltd., assistant of sales manager, and 15 customers of the company.
The research results indicated that KENKOON business had been running by using
creative concepts as methods of running business and strategies of making
differences as their clear methods with no imitation. It was considered as a value of
family that was carried out since their ancestors. Therefore, it was a clear identity of
KENKOON furniture. Nonetheless, producing modern and creative products can
increase values of products. Moreover, KENKOON always monitors and cope with
problems occurred immediately, solve the problems quickly as well as understand
demands of specific market group well. As a result, KENKOON furniture has been
popular up till now.

Suggestions from the research: For furniture business, branding of products in
the market was essential for businesses relating niche market. Understanding branding
development was required to beneficial and suitable for their own business in order to
compete with other large companies of furniture business. The suggestion from the
researcher was to studied about problems and obstacles of running business. Branding in
specific market was required to studied problems of the business directly and
understand actual demands of the market. Applying strategies mutually with running
business of KENKOON caused from problems and obstacles occurred was conducted to

resolve problems and develop the business to be more effective.

Master of Business Administration Program Graduate School, Silpakorn University
Student’s SigNAtUre ..o Academic Year 2014

Thesis AdVisor’s signature........ccoceeeeeeeenieniiens



